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Abstract 

   Hostess clubs are a major nightlife business in Japan. Hostess clubs are considered 

part of "water trade", which means the traditional euphemism for the nightlife 

entertainment business, provided by hostess clubs or snack bars, and bars. I 

researched why and how “water trade” business has grown and prospered in Japanese 

society up to this day. I found that “water trade” is related to Japanese culture and 

society from my research. I also researched history of hostess clubs. Although the style 

of hostess clubs has changed little by little along with time, the fundamental of hostess 

clubs has not changed. Men go to hostess clubs, and they play with money, women, 

and sex. This is the fundamental structure of male play in “water trade”.  

     I interviewed 5 hostesses. I interviewed them about their hostesses’ life and their 

consciousness as hostesses. From the results of my interview, I analyzed hostesses’ 

consciousness and their life style. I also found a certain structure of female dominance 

in hostess clubs.  

     These days, popularity of hostess job is remarkable. Because of media’s influence 

and change of value of sex, many young women desire to be hostesses. I also realized 

education and employment systems in Japan affected the increase of hostesses. 

Economic bubble burst (1992) let Japanese women be aware that they should be 

independent from men. The consciousness of a woman working by herself and earning 

money became strong. However, it is not easy for women to get a good job as full-time 

employees, especially, for women who don’t have college degrees. Since then, “working 

as a hostess” became one of major ways to attain this consciousness. In the present 

condition, the number of young women who want to be hostesses has been increasing.  

     I analyzed characteristics of hostesses’ life I found from my interview and research. 

First, they try hard to get their own customers because it affects their salaries. 

Communicating with customers by texts is a major way for hostesses. Hostesses are 

forced to be preoccupied with their cell phones. Second, some of hostesses are 



students or office workers in the day time. Too much drinking at hostess work and her 

schoolwork were incompatible with each other. In short, hostesses have to care about 

their drinking capacity. Third, it is obvious that hostesses are keeping up their 

appearances because hostesses are required to have sense of beauty. Finally 

hostesses are needed to understand male mentality. Men go to hostess clubs because 

they look for healing, fun, and sex. For men, hostess clubs are place for “no 

responsibility” and “sex association”. On the other hand, surprisingly, all 5 hostesses, 

whom I interviewed, explained they have pessimistic views of customers. Some of them 

said they don’t want to have a relationship or get married with men who go to hostess 

clubs. They never think they want men who go to hostess clubs in their private life. Their 

distrusts to male seem to be growing stronger and stronger by hostess jobs.  

     I estimate the number of student hostesses will increase more and more in near 

future in Japan. Student hostesses regard hostess job as “part-time job”, so they do not 

take this job so seriously. They have clear future plans after they graduate from their 

school, so they are carefree about this temporary part time job. Hostess job is easy to 

start to work, and easy to quit. Besides, hostess clubs have no strict rules like other 

normal part-time jobs. College students seem to be quite efficient for hostess job.   

     From my interview and research, I found a perspective for “water trade” today. 

Although the water trade industries seemed to be led by male, now, women support this 

industry by using male for their independence and for their purpose. Although it seems 

to express male supreme society, in fact, male is despised and looked down on from 

women’s viewpoint in “water trade” businesses. Thus, female dominance can be seen 

from my hostess research. Also, hostess job is nothing but “process” for women. They 

take advantage of the customer’s (male) mentality, and they earn money. In the long 

history of “water trade”, at the beginning it was “symbol of male dominance society”. 

However, there is no existence of male dominance structure in “water trade” anymore 

for women who work there. Hostess job is now just one of the ways for women to 

become independent in Japan.  

 

 


