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$®5E The Art of Making Musical Instruments: Why only YAMAHA could be a big company?
1. Introduction

2. Prior Literatures on Product Architecture

3. Yamaha's Musical Instruments

1) Transition of Diversification

(2
3
(4) Yamaha Production System

)
) Manufacturing and Contractors

) Manufacturing for Representative Musical Instruments
)

4. Conclusion

%6 E Marketing Strategy of YAMAHA Corporation: "Brand" or "Bunand"?
1. Introduction

2. The Study of Brand Personality

3. Yamaha's Diversification and the Establishment of Brand Personality

(1) Yamaha's foundation building

(2) Diversification-Oriented Brand Extension Phase

(3) Revising Brand Personality

4. Characteristics of Yamaha's Brand Personality

(1) Design Concept of Brand Personality at the Time of Development

(2) Brand Communication Process

(3) Consumers' Recognition of Brand Personality

(4) Consumers' Self-expression Values that the Brand Personality Offers and the Acquisition of
Values as a Partner

(5) Returns to the Company as Brand Equity

5. Conclusion
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