2002 2003 2004 2005 2006
1 43.6% 44.6% 44.2% 46.9% 46.5%
2 53.2% 54.5% 54.5% 58.2% 58.6%
3 29.7% 28.4% 31.2% 32.8% 30.1%
4 3.4% 4.0% 5.8% 4.5% 3.9%
5 0.9% 0.8% 0.7% 0.6% 0.5%
6 78.8% 78.0% 82.0% 84.9% 81.5%
7 99.3% 113.7% 151.2% 97.8% 90.6%
8 82.0% 81.7% 81.2% 80.5% 79.4%
9 0.6% 0.5% 0.7% 0.6% 0.5%
10 8.9% 9.1% 8.9% 9.8% 10.0%
11 20.7% 31.4% 45.7% 13.2% 10.1%
12 13.3% 13.3% 13.7% 13.9% 13.2%
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